AR R 7012

Third Semester 5 Year B.Com., LL.B.
Examination, March/April 2024 (Odd Sem.)
MARKETING AND SERVICES MANAGEMENT

Duration : 3 Hours Max. Marks : 80

Instructions : 1. Answer all five Units.
2. One essay type question and short note/problems is
compulsory for each Unit.
3. Figures to the right indicate marks.
4. Answer should be written either in English or
Kannada completely.

UNIT - |
Q. No. 1. a) Define marketing. Explain the different concepts of
marketing. Marks : 10
BIRTITEIOIOTY, 3 AT QA BRTTEIOD  DOT BOBOSNY,
RO’
OR/egs
Q. No. 1. a) Explain the importance and goals of marketing. Marks : 10

BRCBEIoDH TR0N,Z Torte THONTIY, DeSORD.

Q. No. 1. b) Write a note on tele-marketing with its merits and

demerits. Marks : 6
BRTE B[FTITE ORBAL WBY WTITBTRONTG Gelelch)
é&w?é &)60&)@
OR/egw
Q. No. 1. b) Differentiate between selling v/s marketing. Marks : 6

TWOBE, Vs WROOL T IRATR, S0
UNIT - I

Q. No. 2. a) Define market segmentation. What are the basis for
market segmentation ? Marks : 10
BRTOTEIOD DPWIOTY, 35, R. BRTTES, DLPHIT
QTR @@dﬁ@ém QWOR.

OR/egwe P.T.O.
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Q. No. 2. a) Success and survival in marketing requires monitoring the
environment. Explain this statement. Marks : 10

BRTTE DY, RHevsy R LvYIMN TORTH ébeﬁmﬁ
B3N, 53 ée@%odaa’% QWOR.

Q. No. 2. b) Write a short note on retailing. Marks : 6
WQD W,TTH wif By, E3T/ES 2B000.
OR/egs

Q. No. 2. b) How does technological environment influence marketing?  Marks : 6
30_3)?5 TORTRY BT &,3,03 [0ed BF T, oSy Berk
Q0w ?

UNIT —1lI

Q. No. 3. a) What is meant by marketing mix ? Describe the four
components of marketing mix. Marks : 10

WRTITY, 3£ 0BT ? [RTITL| 03,6983 T,
PLIBMTR, I[OR.

OR/egs

Q. No. 3. a) Define pricing. Explain the different methods of pricing. Marks : 10

BScR, T, 0,9%. BS ANBH DT IR
0%

Q. No. 3. b) Mention the reasons for product failure. Marks : 6
eméﬁ(mf 2eeOn fadsam?abq DO

OR/egs

Q. No. 3. b) Explain briefly the different channels of distribution. Marks : 6
NG VST BRNENTIY ﬁoégmﬁ NWORD.

UNIT - IV

Q. No. 4. a) Define service. Briefly explain the features of service. Marks : 10
RETOT), 39,879, J. AW OB LN FodTevon
=8 ) b o S @ -0
NRORD.

OR/egm
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Q. No. 4. a) Discuss the nature and scope of service. Marks : 10
Ao 303,03 BT, TBY W& wWii WO

Q. No. 4. b) Discuss classification of service. Marks : 6
e BNFCITRD urj\ €333¢3 2I80200.
OR/egs
Q. No. 4. b) Describe the service process. Marks : 6

Bem Ty8,0000R DO
UNIT -V

Q. No. 5. a) Write an explanatory note on marketing mix in case of
educational services. Marks : 10

3BT ReBNG RRTITFE, 03,608 T PRNTR), BoTE R
é)géﬁ’o. ? )

OR/egs»

Q. No. 5. a) Explain the characteristics and economic significance of
tourism. Marks : 10
?ﬁm@fwecﬁsmd TFLNTR) B GRFT T, B0, FOPY,
~.

Q. No. 5. b) Hospital services — short notes. Marks : 6
B, 8e0d FeSngd - 3 £33 WI0WD.

OR/e5s»

Q. No. 5. b) Write a note on medical transcription. Marks : 6
R decd B,85e0IT i} e8Ted wwBow.




